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A Creative Advisory Committee will be established to advi
and help devise strategies to increase the industry’s share o
 
The Committee, the result of a think tank held with k
advertising agencies and the radio industry in Sydney las
many of the directors who attended the meeting. 
 
Chief executive officer of Commercial Radio Australia, Jo
consider other ideas to help promote radio advertising. 
 
“Ideas to be considered by the Committee once it’s e
education and training programs already on offer for radi
creative excellence including some of the best radio ads fro
 
Ms Warner said the establishment of a Committee is part o
industry to promote radio’s effectiveness as an advertising
spearheaded by a $20 million national advertising campaign

“Despite a positive response to the brand campaign, the ind
and one challenge identified was improving the creative com
said. 

“The think tank identified education and training and well as
improving the creative component of radio advertising and p
deserves.” 

 “Overall the day was very worthwhile and provided valuable
further improve radio advertising and gain a larger share of 

The creative directors who attended the think tank includ
(KWP! Adelaide); Mike Edmonds from Perth; Craig Moore 
(Smart Melbourne); Steve Yolland (Magnum Opus); Jonath
Lilley (SMART); Matt McGrath (Young & Rubican); Mark D
and Simon Collins (JWT Sydney).  
 
“Better radio ads are good for consumers, good f
better radio environment overall. The new adviso
step in this direction. If the best and brightes
bring the searchlight of their intellects to bea
will be bright indeed. Certainly the seminar in 
as Horace said, "he that hath made a beginning h
Yolland, Magnum Opus 
 
"We all know how much good creative improves eff
radio agencies, clients and stations have all be
slip. The objective of this advisory committee i
ultimate winners will be the advertisers."  Ralph 
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“I thought it was very ballsy of commercial radio to invite a bunch of cynical old 
creatives to a meeting and ask them what radio's doing wrong. The fact that the 
group came up with some genuinely innovative and exciting ideas is testament to the 
value of this approach. I hope the advisory committee helps in some genuine way to 
improving the standard of Australian radio advertising.” Mike Edmonds from Perth 
 
Ms Warner said the first meeting of the Creative Advisory Committee is scheduled for later next 
month. 
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